
Turning Market Intelligence 
Research into High-Impact 
Content: How SimplyDIRECT 
Helps You Go From Data to
Deliverables

Elevating your 
content strategy 

In B2B marketing, research isn’t 
just about collecting 
numbers—it’s about telling a 
story your audience can’t ignore. 
The right B2B market research 
can power high-value content 
like webinars, whitepapers, 
infographics, and reports that 
position your company as a 
thought leader and keep 
prospects engaged long after the 
first touchpoint



From Raw Data to 
Content That 
Converts
Market research surveys provide 
the foundation for compelling 
targeted content because 
they’re grounded in what your 
target audience is actually 
thinking and doing. Instead of 
guessing at pain points, you can:

● Highlight real-world 
challenges your buyers face

● Showcase industry 
benchmarks and trends

● Provide actionable insights 
that your target audience 
can apply immediately

When packaged correctly, these 
insights transform into:

● Webinars that engage 
audiences in real-time 
discussions about the 
findings

● Whitepapers that 
establish credibility and 
provide an evergreen 
reference

● Blog series that nurture 
and engage leads with 
bite-
sized insights

● Social posts and 
infographics that spark 
awareness and 
shareability



The Benefits of Partnering with 
SimplyDIRECT
While market intelligence research is the raw material, 
SimplyDIRECT is the machine that turns it into ready-to-
use, lead-generating content. We know how to create the content 
buyers want to read. Here’s how we make the process seamless:
1. Targeted Survey Design – 

We develop customer 
research survey questions 
that align with your target 
audience, industry, and 
campaign goals, ensuring 
you collect quality data that 
is relevant and valuable.

2. Direct Access to 
Decision-Makers – Our 
account based marketing 
research approach 
connects you directly with 
hard-to-reach executives, 
guaranteeing credible, 
high-quality responses.

3. Actionable Reporting – 
Instead of a data dump, we 
deliver insights you can 
immediately turn into 
talking points, storylines, 
and visuals.
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Enablement – We help 
package the customer 
research survey findings 
into engaging content 
formats—from 
whitepapers and webinars 
to infographics and sales 
enablement materials—so 
you can use the research 
across your target 
marketing channels.

5. Faster Time-to-Market – 
With an end-to-end 
process, you can move 
from B2B market research 
launch to public-facing, 
trust-building content in 
weeks, not months.

https://simplydirect.com/how-to-create-the-content-buyers-want-to-read/
https://simplydirect.com/how-to-create-the-content-buyers-want-to-read/
https://simplydirect.com/the-buyer-centric-formula-for-creating-trust-building-content-part-1/


Why It Works
Content built on 
proprietary research 
resonates more because 
it’s unique, credible, and 
tailored to your target 
audience. It differentiates 
you from competitors who 
rely on generic industry 
stats and provides your 
sales team with relevant, 
insight-driven talking points.

When you work with 
SimplyDIRECT, you’re not 
just commissioning a 
survey―you’re creating a 
targeted content engine 
powered by fresh, 
audience-driven insights. 
That means more engaging 
nurture campaigns, 
stronger thought 
leadership, and better ROI 
from every B2B marketing 
dollar.

https://simplydirect.com/#!/90-second-demo

