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SURVEY SUMMARY
Between June 2022 and January 2023, Gatepoint Research invited 
selected Marketing executives to participate in a survey themed Account-
Based Marketing Trends.

Candidates were invited via email and 510 executives have participated to date.

Management levels represented are predominantly senior decision makers: 3% are CMOs, 18% are Marketing and Sales 
VPs, 28% are Directors of Marketing and Demand Generation, and 51% are Marketing Managers.

Survey participants represent high-tech, emerging IT companies.

Responders work for firms with a wide range of revenue levels: 
o 21% work in companies with revenues over $1 billion; 
o 8% work in firms whose revenues are between $500 million and $1 billion; 
o 5% work in firms with $50 million to $500 million in revenues; 
o 66% work in small companies with less than $50 million in revenues.

100% of responders participated voluntarily; none were engaged using telemarketing
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EXECUTIVE OVERVIEW
What's it really like working out there in today's marketing environment? 
How do programs actually pass executive review and get funded?

This survey asks respondents to report the following:

o How would they characterize their relationship with sales?

o What deal size are they typically making? 

o How do new marketing programs get funded?

o What will their 2023 event strategy look like?
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What movie title best characterizes your life as a marketer? 

Respondents are feeling pretty good about life as a marketer! 53% report that positive changes are 
happening and 3%, for whom everything is working well, are positively glowing with enthusiasm. 
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How would you characterize your relationship with sales?

For the most part, the relationship between marketers and sales is pretty good, with 29% 
defining it as a solid partnership, and another 45% declaring it works "most of the time".
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How would you characterize your average deal size?

18% of those surveyed adeptly point out that “average deal size” can be misleading –
since often a small initial sale can lead to a long (and lucrative) business relationship.

Copyright ©2023 Gatepoint Research. All rights reserved. This report is the sole property of Gatepoint Research and may not be used, reproduced or redistributed in any form including, but not limited to, print & digital form without express written consent of Gatepoint Research. 
Summary Results | January 2023



How do new marketing programs get funded?

When stakeholders are unanimously in favor of a marketing program, it guarantees 
funding, say 71%.
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What lead generation programs do you know will get funded?

More than 80% of respondents know funding is always available for events and 
Search/AdWords/ digital marketing lead gen programs. But also popular with the 
majority of respondents' organizations are email nurture campaigns and ABM programs.
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What will your 2023 event strategy look like?

In-person events, mixed with digital presentations, is the 2023 go-to event strategy 
for 71% of those surveyed.

Copyright ©2023 Gatepoint Research. All rights reserved. This report is the sole property of Gatepoint Research and may not be used, reproduced or redistributed in any form including, but not limited to, print & digital form without express written consent of Gatepoint Research. 
Summary Results | January 2023



What is your ideal marketing strategy?

Most respondents favor targeting a group of accounts (59% to 69%), over those 
who opt to focus on each individual account (31%). 

1 to 1 1 to few 1 to many Spray and pray
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How heavily do you rely on intent data to inform your marketing strategy?

Intent data is all they need to inform marketing strategy, say 7% of respondents, but a 
more conservative 73% balance intent data with sales input and ICP.
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Profile of Responders: Revenue
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Profile of Responders: Job Level
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SimplyDIRECT has been doing innovative Account Based Marketing since 1997. 
By combining data analytics, intent marketing tools and hyper relevant nurture 
assets, leads are engaged in the late stages of their “buyer’s journey” using 
surveys, and accelerated with intelligent assets.

Learn more at SimplyDirect.com

Take Our 4-Minute Survey
Get a FREE Columbia® Mountain Rain Jacket

YES! I'd like to take this survey and see for myself how this 
innovative lead gen process works.
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http://simplydirect.com
https://gatepoint.info/SimplyDIRECTsurvey.html?cid=1001950
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