Approaches to
Embedded Analytics

& Google Cloud

Summary Results | March 2021

Copyright ©2021 Gatepoint Research. All rights reserved. This report is the sole property of Gatepoint Research and may not be used, reproduced or redistributed in any form including, but not limited to, print & digital form without express written consent of Gatepoint Research



lllll

] e —

— ——————— e -
e — — T — p—— e— s =

[*] Candidates were invited via email and 100 executives have participated to date.
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El Management levels represented a;e _aII_Seriior decision makers: 10% hold the title CxO, 19% are VPs, 37%
are Directors, and 34% are Managers.

IEI Survey participants represent firms from a wide variety of industries including business services, financial
services, healthcare, media, manufacturing (general and high tech), public administration, retail trade,
telecom services, transportation, utilities, and wholesale trade.

[»] Responders work for firms with a wide range of revenue levels:

» 27% work in Fortune 1000 companies with revenues over $1.5 billion

* 15% work in large firms whose revenues are between $500 million and $1.5 billion;
* 7% work in mid-market firms with $250 million to $500 million in revenues;

* 51% work in small companies with less than $250 million in revenues.

El 100% of responders participated voluntarily; none were engaged using telemarketing.
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within applications from any device, anywhere - embedded analytics - is a
“ e VAV, | game-changing competitive advantage for most enterprises. How are
; companies enacting and leveraging this capability?

EX E C U T I V E The capability to visualize, benchmark, and interact with business data

This survey asks respondents to report:

o Have the events of 2020 affected the demand for embedded
analytics in your products?

o How are you extending embedded analytics to your customers
: , today? What are the business drivers for embedding analytics in
e : > e gl e your products?

iy o How would you rate the overall value, including TCO and ROI, of your
embedded analytics solution?
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How have the events of 2020 affected the demand for embedded analytics in your
products?

(Rate 1 to 5, 1 = Decrease in demand, 5 = Extreme increase in demand)
11%

43%
For 46% of respondents, 2020's unusual business 359
climate has resulted in increased demand for
embedded analytics.
8%
e
1 2 3 4 S

Decreased demand Extreme increase in demand
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How big is your customer base?

41%
20%
14% 14%

Less than 10,000 10,000 - 25,000 25,000 - 100,000 More than 100,000 | don't know
customers

48% of the organizations in the survey have more than 10,000 customers; 14% report over 100,000 customers.
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Where is your data centralized?

MySQL 43%
BigQuery 10%
MELE 10%
Red Shift

Our data is not centralized
37%

w
‘ EE

Other
21%

43% centralize their data on MySQL, but nearly as many respondents (37%) report they do not centralize data at all.
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How are you extending embedded analytics to your customers today?

A homegrown solution 40%

PowerBl 18%
Tableau 18%
Quicksight

Microstrategy

Not extending embedded analytics yet

Other

Many organizations in the survey (40%) rely on a homegrown solution to extend embedded analytics; another 12% do not
extend embedded analytics at all.
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HHow would you rate the overall value, including TCO and ROI, of your embedded
analytics solution?

(Rate 1 to 5, 1 = Very low value, 5 = Extremely high value)

44%

Most of those surveyed see significant return on

their embedded analytics, with 40% awarding

high to extremely high overall value rating.

23%
17%
9%
. - -
1 2 3 4 9

Very low value Extremely high value
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What are the business drivers for embedding analytics in your products?

Customer demand and satisfaction 58%

Improve product value 56%

Competitive advantage 55%

Increase product revenue 39%

Other A

Most respondents cite 3 leading business drivers for embedded analytics, awarding all three almost equal importance: customer

demand/satisfaction, improved product value, competitive advantage.
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How do you maintain or enhance your embedded analytics solution currently?

In-house (We employ
@ engineers/specialists 88%
to manage the solution)

We have a contract with
.the vendor 10%
(] Other 2%

Most respondents report they currently use in-house
resources to maintain their embedded analytics.
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What is most important in an embedded analytics solution?

65%

Data accuracy

Data security 60%

49%

Scalability
33%

Visuals

31%

16%

Rapid iteration

Git workflows

Other %

Respondents demand, above all else, that an embedded analytics solution maintains data accuracy and data security. Nearly as
important: scalability.
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When do you plan to upgrade or replace your embedded analytics solution?

81%

13%
| |

Within 3 months 3 to 6 months 6 to12 months

A year or more

Just 19% of respondents plan to change their embedded analytics solution with the year.
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R Ev E N l ' E 27% of those surveyed work in Fortune 1000 companies with revenues
over $1.5 billion.

i >51.5billion

$500 million -
[ $1.5 billion

$250 - 500
. million

) <5250 million

GATEPOINT RESEARCH
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| N D U ST RY | Responders represent a wide variety of industries.
SECTORS

B Business Services  39%
P Mfg-High Tech  13%
[)Financial Services 10%
[ Healthcare 10%
[ )Mfg - General 7%
(] Transportation 6%

[ ]Wholesale Trade 6%

(] Utilities 3%
OTHER: Public
Administration,

U Retail Trade, 6%
Media, Telecom

GATEPOINT RESEARCH

nort

Summary Results | March 2021

Copyright ©2021 Gatepoint Research. All rights reserved. This report is the sole property of Gatepoint Research and may not be used, reproduced or redistributed in any form including, but not limited to, print & digital form without express written consent of Gatepoint Research



66% of survey respondents hold director or executive level positions in
their organization.

19%

@ Director 37%

) Manager 34%

GATEPOINT RESEARCH
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Google Cloud offers Looker, a cloud-based,
Google C | ou d enterprise platform for Bl, data applications,

and embedded analytics that enables real-time

exploration and sharing of insights and can be

extended and customized into third party
workflows or applications.

Learn more at cloud.google.com

GATEPOINT RESEARCH
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https://cloud.google.com/

