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My inside sales teams love 
SimplyDIRECT’s surveys 

because of the tremendous context provided 
by the intelligence and the goodwill created 
by the gift. They are laser-focused with their 
targeting—both in terms of target accounts 
and high-value titles—so I make them a 
key component of my marketing plan.

Robin Richardson VP, Demand Generation

What are your best lead sources?

Partners

Website

PPC 

Email blasts

Cold calling

Events 

Where is 
your current 
demand gen 

failing?

Wrong company             
                                                               

Wrong job title           

          Wrong 
management level

41%

79%

62%

What is your 
primary reason 

for attending 
Dreamforce?

Dreamforce        Disconnect

1 2 3 4 5

Rate 1–5; 1 = poor, 
5 = clean & comprehensive 

What is the quality 
of your marketing 

database? 

2.8

Seeing Bruno Mars  
 4%

Meeting customers 
 11%

Generating leads from attendees 
 61%

Learning about the Salesforce application 
 24%

Results 
Guaranteed.

800 277 1994  
www.simplydirect.com 

Survey on Trends in Salesforce Marketing was conducted by Gatepoint Research, 
on marketing professionals planning to attend Dreamforce.

But 
only 

15% in 
spec!


