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Dreamforce Disconnect

Survey on Trends in Salesforce Marketing was conducted by Gatepoint Research,

on marketing professionals planning to attend Dreamforce.
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My inside sales teams love
SimplyDIRECT’s surveys
because of the tremendous context provided
by the intelligence and the goodwill created
by the gift. They are laser-focused with their
targeting—both in terms of target accounts
and high-value titles—so | make them a ,,

key component of my marketing plan.

Robin Richardson VP Demand Generation
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